




The Importance of Trust in the AI Era 







Wrong: Meta’s “revenue” was $201B in 
2025, its profit was $60.5B.



Wrong: It’s a content bundle, not a merger.



Sales quotas and revenue targets are not the same metric



Google Gemini Result: I never mentioned origin servers, a 
2-minute lag, API calls, and didn’t test on the Shield TV.



In the third-quarter of the game, BEFORE Super Bowl LX 
ended, Google Gemini attributed this quote to me, which 
I never said, references Twitter as a person, has the 
wrong number of concurrent users and the wrong bitrate.  



- The AI infrastructure buildout is financed with debt backed by 
GPUs. The securitization models assume that this collateral holds 
50% of its value after three years. The data shows that GPUs lose 
70-80% of their value within 2 years.
- There is a difference between capability, capacity and 
commercial reality
- What matters is whether current spending levels can justify 
themselves when companies that borrowed the money need to 
pay it back
- The AI discussion is It’s turning the human experience into 
energy and mathematics, but people don’t want to be solved, they 
want to be understood

AI Truths



OpenAI is telling investors to expect $284 billion in 
revenue by 2030, with over $150 billion from consumer 
subscriptions alone.

If they can get $20/month per consumer subscriber, 
they need 625 million subscribers, or double Netflix's 
subscriber base. Assume half the U.S. plus 100% of 
upper-middle India plus 25% of upper-middle 
China....and they still need to find 300 million more 
subscribers.

OpenAI: The Numbers Don’t Work



We need leaders who manage with vision and discipline. 
They need to say no when a trend doesn't make sense 
even when everyone else is saying yes.

Companies aren't saying they invested too much and 
didn't get results. Instead, they say AI is replacing these 
roles, and their recklessness sounds like "vision," calling 
themselves visionaries who made the hard choices.

This is not a market correction. This is not AI innovation. 
This is financial engineering dressed up as leadership. 

What We Need



Right now, with information, many care 
about speed, instead of accuracy. 

That’s going to change.



Time is your most valuable commodity. I read 
over 1,000 headlines a day, so you don’t have to

The most crucial streaming media numbers and news you 
need to know, human-curated, delivered to your inbox 
once a week. No hype, no fluff, no buffering - all free. 

Separating facts from opinions. Clarity over noise.

LAUNCHING IN JUNE
danrayburnnewsletter.com



At the end of the day, in the streaming industry, 
consumers look at pictures, not pixels. 



Learn the best practices on finding a new job, how to 
properly describe your strengths, do an elevator pitch, 
and what most people are doing wrong on LinkedIn 
and resumes. Learn how to stand out properly, 
communicate with clarity, consistency, and candor, 
become a good storyteller, and set your mind up for 
success amid the stress of trying to get a new job.

Special Presentation: Best Practices for 
Getting a Job and Advancing Your Career



My Job is to Inform, Educate and 
Empower Others

Dan Rayburn
917-523-4562

Always free, no cost, my why is different

I invest in people, not ideas.
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GROWING ARPU THROUGH “GOOD NEWS”


